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JOIN
 the EM

A DISASTER FUEL RESPON
SE PROGRAM

If you are interested in providing critical fuel supplies during national em
ergencies, please fill out the follow

ing inform
ation.

Com
pany Nam

e ______________________________________________________________________________________________________
Contact _____________________________________________________________________________________________________________________
Address _______________________________________________________________________________________________________________
Em

ail __________________________________________________   Phone _____________________________________________________

W
hen disasters hit, your com

pany m
ay be asked to travel w

ell outside your norm
al area! Is this som

ething your com
pany 

w
ould be w

illing to com
ply w

ith, in order to help in a tim
e of need?  Yes  N

o
Are there areas of the country w

here you w
ould N

OT be w
illing to deliver fuel during an em

ergency?

_______________________________________________________________________________________________________________________________________________

Grow Your 
Business and 
Help When 

Disaster Strikes

Questions? Contact Sherri Stone  
at (703) 472-7980 | sstone@emamerica.org

Energy Marketers of America
300 New Jersey Avenue, NW, Suite 300  

Washington, DC 20001

Please return this form
 to EM

A and for further inform
ation, also contact: Sherri Stone, CAE, Vice President

Energy M
arketers of Am

erica, 300 N
ew

 Jersey Avenue, N
W

, Suite 300, W
ashington, DC, 20001

sstone@
em

am
erica.org  | 703 472-7980



No matter where your 
business is located in 
America, you can help. Please 
sign up today to help when 
disaster strikes.
While most people are hunkering down in their homes to 
ride out a disaster, marketers are working to get fuel where 
it is needed, and as quickly as possible. Marketers often 
take these services further by helping to rebuild supply 
when there are disasters in other parts of the country. The 
marketers who do this provide an invaluable service for 
their country, and during the past years, EMA has become 
deeply involved in clearing the path for the most efficient 
distribution of fuel during emergencies.

As a premier national trade association representing petro-
leum marketers, we developed the Disaster Fuel Response 
Program to connect companies seeking fuel following a 
disaster, with EMA State Association member marketers 
and heating fuel providers who wish to provide the service.

Through the EMA Disaster Fuel Response Program, EMA 
provides information of marketers who are willing to supply 

fuel to utilities, companies and industries that respond to 
disasters. EMA also lists where the marketers are willing to 
deliver. Those entities then select the marketer best fitting 
their needs before negotiating fees and services directly 
with the marketer chosen. This is paramount in getting fuel 
to where it is needed after disasters.

EMA supports marketers who participate in the Program 
with the know-how to respond to disasters effectively 
such as a checklist of the documents and supplies they 
must take with them. Marketers know that fuel delivery 
is critical for providing emergency services, restoring  
utilities, and rebuilding after disasters, but many do not 
know how to help. This program is a solution as it pro-
vides the information required to successfully participate 
in supplying petroleum and heating fuels where needed 
during disasters.

Help your community 
and the nation.

 

Sam Bell                                                                       
Disaster Response Director                                      
Past EMA Chair   

Sherri Stone  
EMA Vice President

The Energy Marketers of America (EMA) is a fed-
eration of 48 state and regional trade associations 
representing energy marketers throughout the United 
States. Energy marketers represent a vital link in the 
motor and heating fuels distribution chain. EMA 
members supply 80 percent of all finished motor 
and heating fuel products sold nationwide includ-
ing renewable hydrocarbon biofuels, gasoline, diesel 
fuel, biofuels, heating fuel, jet fuel, kerosene, racing 
fuel and lubricating oils. Moreover, energy marketers 
represented by EMA own and operate approximately 
60,000 retail motor fuel stations nationwide and sup-
ply heating fuel to more than 5 million homes and 
businesses. EMA members are the primary conduit for 
bringing petroleum products from the terminal rack 
to retail locations and represent a vital and indispens-
able link in the nation’s petroleum distribution chain.

Sherri Stone


